Creating Connection Through Creativit:

\\eet Jenny Chrupcala

Whether  she's  convincing
coworkers to film one more
social media reel, capturing the
perfect photo on the golf course,
or brainstorming the next big
campaign, there's one thing
everyone at Reading Country
Club can agree on, you always
know when Jenny Chrupcala is
around.

She laughs when asked what her
coworkers would say she's
known for.

"Oh, my energy for sure. I've
been told you always know
when I'm in the room. If team
members aren't groaning because
I'm making them record videos
or laughing during a
conversation, I'm probably not
around."

That enthusiasm has become one
of the driving forces behind
Reading Country Club's
marketing. From behind-the-
scenes videos and community
events to newsletters,

photography, and social media,
Jenny is constantly looking for
new ways to tell the club's story.

But long before she ever designed a
campaign, her creativity was already taking
shape.

Growing up, she spent countless hours
sitting beside her mom in the family craft
room, watching scrapbooks come together
and experimenting with art supplies of her
own.

"I would stare at advertisements and think
about the process someone took to create
these," Jenny recalls. "I never thought I
could do that too."

That  curiosity  followed  her to
Elizabethtown College, where she initially
enrolled as a Business Administration and
Graphic Design major before discovering the
Communications Department. It didn't take
long for her to realize she had found the
perfect fit, eventually graduating in 2026
with degrees in Public Relations and Digital
Media Production.

One of the defining moments of her college
career came when she was offered the role

of Public Relations Director for WWEC
88.3, the college radio station.

"Out of every person on campus
they specifically reached out to
me after getting a hold of my
portfolio," she says. "To this day I
have no idea how. It felt like a
sign that I was being guided in
this direction."

Along the way, Jenny found
mentors who helped shape both
her career and her confidence.
She credits Professor Dr. Colin
Helb with teaching her the
importance of communication,
storytelling, and perseverance.

"He taught me the essence of
communications and the power
of connection," she says. "If it
wasn't for him advocating for me
behind the scenes, I wouldn't
have been able to continue my
education at Elizabethtown."

She also credits Andy Williams,
Director of Student Media, for
encouraging her growth and

creating  opportunities  that
allowed  her to  develop
professionally.




Jenny's journey to Reading Country

Club wasn't one she expected.
When the Gulati family reopened
the club, she joined the team as a
server while finishing college. As
she learned more about RCC's
history and its place in the
community, she saw an opportunity
to help tell its story.

"l decided to ask Rayla if they
wanted help with marketing," Jenny
says. "Little did I know they were
actually looking for someone to fill
that position. 1 presented my
portfolio and marketing strategy,
and I was hired on the spot."

Today, Jenny oversees the club's
marketing efforts, including social
media,  website management,

photography, videography,

newsletters, branding, advertising,
and community outreach. No two
days are ever alike, and that's
exactly how she likes it.

"One day I'm shooting content and
scheduling posts, the next I'm
editing the website and checking
analytics, and the next I'm sitting
with our team planning events," she

says. "One thing is consistent
though, the team I have the
pleasure of working with is

absolutely amazing."

For Jenny, marketing isn't simply
about promoting a business, it's
about creating meaningful
connections.

"The messaging is my favorite part,"
she explains. "I love taking an idea
and bringing it to life."

That philosophy has shaped the
voice of Reading Country Club's

marketing. Whether she's
producing  lighthearted  videos,
highlighting staff members, or
showcasing weddings and golf

events, every campaign is designed
to make the club feel welcoming
and approachable.

"My goal is to provide personality
and connection to the community,"
she says. "When guests visit and tell
me, 'l saw you on social media," or
Your video made me laugh, it
makes me feel like we're connecting
with people in a meaningful way."

While many people only see the
finished product, Jenny knows
every campaign begins with careful
planning, creative thinking, and a
willingness to adapt.

< b

"Most of our content starts as a
spur-of-the-moment creative idea
that turns into a campaign," she
says. "Planning, designing,
scheduling, and analyzing what
works all play a huge role in
helping us continue to grow.”

Looking ahead, Jenny is excited to
continue building Reading Country
Club's  relationship  with  the
community and finding new ways
to share the stories happening every
day throughout the club.

'l think my favorite part about
working here is seeing people's
reactions to our campaigns, reels,
and  posts,” she says. "The
connections we make and the
laughs we get to share make me
excited to come to work every day."

For Jenny, every photo, video, event,
and story is another opportunity to
help people see what makes

Reading Country Club special, and
to make sure everyone feels like
they're already part of it before they
ever walk through the front doors.
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